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" Formative Research Findings

* Key barriers to consistent condom use among
high risk men:
— Beliefs & Attitudes Towards Condoms
* Product led, situation led

— Social Norms
* Embarrassment/shame in buying & using
* Fear of being judged by others/stigma
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Background

An Integrative Model
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* Subjective
—Normative Beliefs
— Motivation to Comply
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Social Norms

* Descriptive
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Interpersonal Discussion

* Encouraged explicitly

* Valence
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hﬁethods

e Sample (N =950)
— Men aged 15 to 49
— Reported having had sex with someone other than

* Survey conducted in person
* Analysis: structural equation modeling
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Modi;‘ied Model
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Conclusion

* Descriptive and subjective norms
both predictive of intention to use
condoms

* Importance of valence of discussion
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