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Formative Research Findings

• Key barriers to consistent condom use among 

high risk men:

– Beliefs & Attitudes Towards Condoms

• Product led, situation led

– Social Norms

• Embarrassment/shame in buying & using

• Fear of being judged by others/stigma

The Campaign
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Source: Fishbein & Yzer, 2003; Fishbein & Capella, 2006

Social Norms

• Subjective

– Normative Beliefs

– Motivation to Comply

• Descriptive
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Interpersonal Discussion

• Encouraged explicitly

• Valence

Conceptual Model
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Methods

• Sample (N = 950)

– Men aged 15 to 49

– Reported having had sex with someone other than 

a wife

• Survey conducted in person

• Analysis: structural equation modeling

Hypothesized Model

Exposure
Discussion 

Valence

Attitudes

Intention

Subjective 

Norms

Self-Efficacy

0.12*

0.34*

0.22*

0.25*

0.09*

0.15*

Descriptive 

Norms

0.15* 0.13*

0.25*

0.871.00

0.99

0.95

0.94

0.98

0.88

* p < .05; χ2 (12) = 444; RMSEA = 0.18; CFI = 0.65
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Modified Model

Exposure
Discussion 

Valence

Attitudes

Intention

Subjective 

Norms

Self-Efficacy

0.12*

0.34*

0.22*

0.25*

0.09*

0.15*

Descriptive 

Norms

0.15* 0.13*

0.25*

0.841.00

0.99

0.95

0.94

0.98

0.98

0.51*

* p < .05; χ2 (11) = 90; RMSEA = 0.08; CFI = 0.93

Conclusion

• Descriptive and subjective norms 

both predictive of intention to use 

condoms

• Importance of valence of discussion


